United Way of Peel Region 
Historical Research 


Interim Report: 1947-1956; 1967-1975 


Conducted March 2007 


From articles and advertisements in The Brampton Conservator and Brampton Times 


Thanks to the Peel Archives (Peel Heritage Complex) for its generosity 
and Brian Gilchrist, Reference Archivist for his assistance 


1947 


First year of Brampton Community Chest 
Replaced Win the War Committee 
campaign ran March 3 to 17, 1947 

house canvass March 17 to 21 

objective: $11,000 

raised: $13,350.10 


Magistrate T.H. Moorehead, Chairman 

C.W. West, First Vice-Chair 

W.A. Beatty, Second Vice-Chair 

M.A. Peck, Treasurer 

J.E. McArthur, Asst. Treasurer 

Mrs. S.H. Horwood, Secretary 

W.A. Bates, business group canvass committee chairman 

o Committee: G.W. Robinson, W.O. Misener, J.R. Little, W.T. Sanderson, Chris 

Johnston, Miss A. Beatty, Jack Bartlett, Harper Bull, O.L. Dickhout, Jack 
Campbell, V. Mountford, Wally Large, Dr. McLean, Les Black, C. Carscadden, 
Jack Worthy, Harry Sproule, Neil McLeod, A.L. Paterson, Elmer Ingram 


- families faced with lower incomes since war industry work finished 


promotion will be via a pamphlet delivered to every household 

donations officially declared tax-deductible 

donor lists published in The Conservator — range from $1,000 to 25 cents 
general canvass delayed by blizzard 


Brampton Red Cross 3,500 
Salvation Army 2,000 
Canadian Legion 1,000 
Victorian Order of Nurses 500 
Peel Memorial Hospital Auxiliary 750 
Institute for the Blind 500 
IODE 400 
Navy League 300 
Band 500 
Incidentals 1,550 
TOTAL 11,000 


Excess raised over target earmarked for urgent contingencies; additional grants made to 
Children’s Aid Society, Town Band and Eastern Star 


1948 


- campaign March 18 to April 15 
- objective: $ 13,250 
- raised: more than goal; exact amount not found 


- Honorary Chair: T.H. Moorehead 

- Chair: Harper Bull 

- Treasurer: M.A. Peck 

- Chair, Business Canvass: Bob McArter 


Business canvass delayed due to severe flooding of downtown 


1949 


- campaign Feb. 8 to April 11 
- house canvass March 14 


- objective: $13,500 
- raised: $14,000 


Participating charities 


Canadian Red Cross 
Salvation Army 

Peel Memorial Hospital 
Auxiliary 

Canadian Legion 
Victorian Order of Nurses 
Institute for the Blind 
Children’s Stay-at-Home 
Camp and Playground 
Children’s Aid Society 
Brampton Citizens’ Band 
IODE 

Navy League 

Other contingencies 
TOTAL 


Details 


5,000 to cover establishment of free blood transfusion service 
2,000 


1,500 to cover cost of bedding, linens, etc., for hospital expansion 
1,000 

500 

500 


500 
500 
500 
400 
300 
800 
13,500 


- Honorary Chair: T.H. Moorehead 

- Chairman: B. Harper Bull 

- First Vice-Chairman: C.W. West 

- Second Vice-Chairman: F. G. Umphrey 


- Treasurer: M.A. Peck 


- Asst. Treasurer: J.E. McArthur 

- Secretary: Mrs. S.B. Horwood 

- Special Names Committee: O.L. Dickhout 

- Publicity: S.R. Charters 

- Ward Chairmen: Howard May (North), Mrs. H. Willlis (South), Dr. D.G.H. MacDonald 
(East), M.J. Odlum (West) 

- Business canvass Chairman: J.R. McArter 

- Industrial Canvass Committee Chairman: C.W. West 


- workers encouraged to donate by payroll deduction 
- Slogan: “Let’s Fill the Chest’ 


1950 


- Campaign begins March 13 

- $2,000 surplus carried over from previous years 

- objective: $13,000 

- raised: $13,360 

- suggested minimum donation “a dime a week’”’ 

- Chairman: B. Harper Bull 

- Treasurer: M.A. Peck 

- Special Names Committee: O.L. Dickhout 

- Business Canvass Chairman: Jack Austing 

- Industrial Canvass Committee Chairman: C.V. Charters 


- eleven charities supported 


- 1950 financial statement (published in 1951) 


Balance forward from 1949 4,551 
Proceeds, 1950 campaign 13,360 
Bank interest 52 
TOTAL RECEIPTS 17,964 
Appropriations 12,900 
Peel Hospital Grant 1,000 
UNICEF Grant 500 
Manitoba Flood Relief exp. at 


1950 campaign expenses 428 


1951 


- Campaign begins March 19 

- Household blitz April 6, 6-8 p.m. (blitz raises more than $6,000) 
- objective: $15,000 

- raised: $13,995.42 (as of May 10) 

- Chairman: C.V. Charters 

- Treasurer: C.E. Clarke 

- Special Names Committee: O.L. Dickhout 

- Business Canvass Chairman: Jack Austing 

- Industrial Canvass Committee Chairman: M.A. Peck 

- Household Blitz Chairman: Bill Robinson 


Canadian Red Cross 5,000 
Salvation Army 2,200 
Peel Memorial Hospital 

Auxiliary 1,500 
Canadian Legion 1,000 
Victorian Order of Nurses 750 
Children’s Aid Society 1,000 
Institute for the Blind 700 
Children’s Stay-at-Home 

Camp and Playground 500 
Brampton Citizens’ Band 500 
IODE 400 
Navy League 400 
Expenses, contingencies 1,050 
TOTAL 13,500 


Slogan: “Eleven Bites in One Blitz” 
“Play Fair —Do Your Share” 


1952 


- Campaign begins March 17 

- Household blitz March 28, 6-8 p.m. ($5,600 collected) 
- objective: $15,000 

- raised: $12,163.25 (as of April 3) 

- Chairman: H.J. (Jack) Austing 

- Treasurer: C.E. Clarke 

- Special Names Committee: O.L. Dickhout 

- Business Canvass Chairman: J.E. McArthur 

- Industrial Canvass Committee Chairman: M.A. Peck 

- Household Blitz Chairman: Ross Barker 


Canadian Red Cross 6,000 free blood transfusion service; civil defence prep. 
Salvation Army 2,200 

Peel Memorial Hospital 

Auxiliary 1,500 increased no. of patients, rising material costs 
Canadian Legion 1,000 in lieu of Poppy Day 

Victorian Order of Nurses 1,100 

Institute for the Blind 700 

Children’s Stay-at-Home 

Camp and Playground 500 

Brampton Citizens’ Band AQO 

IODE 400 

Navy League 300 increased defence preparations 

Expenses, contingencies 900 

TOTAL 15,000 


Slogan: “Ten Bites in One Blitz” 
“Play Fair —- Do Your Share” 


Financial report (tabled in 1953) stated all commitments were met in full. 


1953 


- Campaign begins March 16 


- Household blitz March 27, 6-8 p.m. ($5,700+ collected); signalled with factory whistles, 
church bells, fire siren, bursting mortar shells (contributed by Hand Fireworks Co., 
Cooksville) 


- objective: $15,000 

- raised: $12,610 as of April 16 

- President (note change in title): H.J. Jack) Austing 
- Treasurer: C.E. Clarke 

- 1 Vice-President: M.A. Peck 

- 24 Vice-President: William Robinson 

- Secretary: Mrs. $.B. Horwood 

- Special Names Committee: Stewart Beatty 

- Business Canvass Chairman: Joe Racine 

- Industrial Canvass Committee Chairman: M.A. Peck 
- Household Blitz Chairman: Russ (sp?) Barker 

- Publicity: C.V. Charters 


Canadian Red Cross 6,000 free blood transfusion service; civil defence prep. 
Salvation Army | 2,200 

Peel Memorial Hospital 

Auxiliary 1,500 increased no. of patients, rising material costs 
Canadian Legion 750 in lieu of Poppy Day 

Victorian Order of Nurses _ 1,100 

Institute for the Blind 700 

Children’s Stay-at-Home 

Camp and Playground 500 

Brampton Citizens’ Band 300 

IODE 400 

Navy League 200 increased defence preparations 

Expenses, contingencies 1,350 

TOTAL 15,000 


(same blurbs in campaign ad as previous year) 


Early donors (probably from “Special Names” list and committee members) 
Mr. & Mrs. W.J. Hood, $150. 
Mr. & Mrs. H.L. McMurchy, 50. 
Dr. W.H. Brydon, 75. 
Mr. & Mrs. F. Richardson, 50. 
Dr. & Mrs. Caldwell, 75. 
Mr. & Mrs. T.H. Moorehead, 50. 
Mr. & Mrs. H.R. Lawrence, 50. 
Mr. & Mrs. J.A. Carroll, 40. 
Mr. & Mrs. E.G. Steacy, 50. 


Mr. & Mrs. J.E. McArthur, 25. 
Mr. & Mrs. C. Carscadden, 25. 
Mr. & Mrs. R.D. Boyle, 50. 

Mr. & Mrs. Gordon Graydon, 50. 
Mr. & Mrs. A. Morrison, 50. 
Howard May, 50. 

Frank Early, 35. 

Mr. & Mrs. C.H. Bowyer, 60. 
Mr. & Mrs. A.G. Davis [Premier Bill Davis’ parents], 100. 
F.T. Hill & Co., 200. 

Mr. & Mrs. Wilbert West, 50. 
Mr. & Mrs. E.L. Vokes, 50. 

Mr. & Mrs. C.V. Charters, 100. 


vast majority of donations listed $5.00 and under 

still short $3,321 of goal April 2; lead item on front page urges donations 

compare to typical grocery costs of the time (as advertised by Dominion): 
o 160z. box Spic ’n’ Span, 29¢ 

Maple Leaf bacon, 69¢/Ib. 

Large oranges, 41¢/dozen 

Round steak, 65¢/Ib. 

Imported carrots, 3 bunches for 25¢ 


O00 0 


1934 


Campaign begins March 22 (postponed one week from original date so household blitz 
wouldn’t conflict with the Brampton Skating Club’s carnival) 

Household blitz April 2, 6-8 p.m. ($94 more collected than the $5,700+ in 1953); 
signalled with factory whistles, church bells, fire siren, bursting mortar shells 
(contributed by T.W. Hands Fireworks Co., Cooksville) 

objective: $15,000 

raised: $13,203.24 (as of April 29) 


President: H.J. (Jack) Austing 

Treasurer: C.E. Clarke 

1“ Vice-President: R. Barker 

2"* Vice-President: William Robinson 

Secretary: Gladys Husband 

Special Names Committee: C.G. Patterson 

Industrial Canvass Committee Chairman: C.W. West 
Household Blitz Chairman: Jim Montgomery 


Canadian Red Cross 6,000 

Salvation Army 2,200 

Peel Memorial Hospital 

Auxiliary 1,500 

Canadian Legion 750 in lieu of Poppy Day 


Victorian Order of Nurses 1,100 
Children’s Stay-at-Home 

Camp and Playground 500 
Peel County Children’s Aid 500 
Brampton Citizens’ Band 200 


IODE 400 
Navy League 200 
Expenses, contingencies 1,650 
TOTAL 15,000 


noted that several of the charities are fielding volunteers for the blitz, including the 
Hospital Auxiliary, VON, Red Cross, Children’s Aid, IODE, Salvation Army, and 
service clubs Lions, Rotary, Kinsmen and Chamber of Commerce 

50 fewer door-to-door volunteers than 1953 


Other Peel events of 1954: 


Brampton population 11,165 

Announcements: 
o plans for Dixie Plaza 
o plans for Vista Heights subdivision in Streetsville 
o route for 401 in Peel (as far west as Highway 10) 


o plans for new Queensway Hospital to serve south Peel 
Hurricane Hazel; diversion channel for Etobicoke Creek built in 1952 after flood of 1948 
saves downtown Brampton from destruction 
Hurricane relief fund raises $21,141 in Brampton 
First Unicef Hallowe’en penny drive 


19535 


- Campaign begins March 21 

- Household blitz March 31 

- objective: $16,400 

- raised: $12,593.50 as of April 28 

- noexecutives mentioned in news items 


Canadian Red Cross 5,000 

Salvation Army 2,200 

Peel Memorial Hospital 

Auxiliary 2,000 

Canadian Legion 750 (withdrew then rejoined) 
Victorian Order of Nurses = 1,200 

CNIB 1,000 

Children’s Stay-at-Home 

Camp and Playground 500 

Children’s Aid Society 1,000 

IODE 400 

Navy League 200 

Expenses, contingencies 2,150 Expenses are less than 2.5% 


TOTAL 16,400 


1956 


- Campaign begins Oct. 22, runs to Nov. 5 (originally planned for April 23, but deferred so 
as not to infringe on many non-affiliated organizations appealing for funds, and to avoid 
income tax time) 


- Household blitz Oct. 25 ($ collected) 


- objective: $24,600 (increased to cover 18 months, due to postponement of campaign) 
- raised: $ not given 


- President: W. Coupar 
- Household Blitz Chairman: Carl Ingebertson 


- Slogan: “Ten Bites in One Blitz” 


Participating Agencies 


Canadian Red Cross 7,500 
Salvation Army 3,300 
Peel Memorial Hospital 

Auxiliary 3,000 
Canadian Legion 1,130 
Victorian Order of Nurses 1,800 
CNIB 1,500 
Children’s Stay-at-Home 

Camp and Playground 750 
Children’s Aid Society 1,500 
IODE 600 
Navy League 300 


- campaign had a slow start; many mailed circulars reached homes after the blitz, many 
people not home 


- reached half-way mark by Nov. 8; campaign extended one more week 


Other Peel events: 
- Dixie Plaza opens 
- Proposal for Bramalea housing development 
- Caledon East incorporates as a town 
- Schoolchildren given Salk polio vaccine (also in 1955) 
- Plans for telephone dial service in 1957 


NOTE: 1957 — 1966 covered by a separate research project 


1967 


- Campaign Oct. 16 to Nov. 18 

- First time Peel County canvassed as a whole; a pilot project aimed at co-ordinating all 
United Appeals between Hamilton and Oshawa; workers in border areas such as Malton 
will be given the chance on their donation cards to contribute to either Peel or Metro 
Toronto United Appeals 

- Peel Community Services established as governing body of Peel County United Appeal 

- objective: $200,000 

- much less time available for organization 

- raised: $177,000; said by 1968 chair Lorne Gray to have fallen “far short of expectations, 
but this was greatly due to [the expanded campaign’s] newness.” 


- Professional manager hired: Clare Vennels (later spelled Vinnels) 
- Campaign manager: Stan Heather 


Participating Agencies 


CNIB 

Canadian Mental Health Assoc. 
Big Brothers 

Alpha Epsilon Service Club 
March of Dimes 

Family and Children’s Services 
Victorian Order of Nurses 

St. Elizabeth Visiting Nurses 
Multiple Sclerosis 

Canadian Arthritis & Rheumatism Society 
YM/YWCA Brampton 

YMCA Streetsville 

St. John Ambulance 

Canadian Red Cross 

Canadian Welfare Council 
Ontario Welfare Council 

Peel Community Services 
Salvation Army 


1968 


- Campaign Sept. 25 to Nov. 7 

- objective: $240,000 (originally reported as $300,000) 

- raised: $280,714.12 (set a Canadian record for year-over-year percentage increase — 57%) 
(later reported as $274,000) 


- Chairman: W. Lorne Gray, executive with St. Lawrence Starch Co. in Port Credit 
- Vice-Chair: Gord Campbell 

- Campaign and Public Relations Manager: John Fisher 

- Publicity Chairman: Ted Hudson 

- Industrial canvass: Vern Graham 

- Secretary: Lynda Haw 

- kickoff luncheon at Hawthorne Valley Golf and Country Club 


Participating Agencies 


CNIB 

Canadian Mental Health Assoc. 
Big Brothers 

Alpha Epsilon Service Club 
March of Dimes 

Family and Children’s Services 
Victorian Order of Nurses 

St. Elizabeth Visiting Nurses 
Multiple Sclerosis 

Canadian Arthritis & Rheumatism Society 
YM/YWCA Brampton 

YMCA Streetsville 

St. John Ambulance 

Canadian Red Cross 

Canadian Welfare Council 
Ontario Welfare Council 

Peel Community Services 
Salvation Army 


- agency profiles published in newspapers: Big Brothers, Salvation Army, Canadian Mental 
Health Association 

- Slogan: “If You Live in Peel, Give in Peel’; “Give Where You Live” (in response to belief that 
many people who live in Peel but work in Toronto gave to the Toronto United Appeal) 

- several large ads in papers 

- Chinguacousy Township Reeve Cyril Clark proclaims October as United Appeal Month 

- 2,000+ volunteers; 16,000 Peel residents served by participating agencies 

- Premier John Robarts sends congratulations to closing luncheon, which featured speaker 
Charles Templeton 


- criticism of appeal by radio personality Gordon Sinclair, that most of the money raised goes for 
administrative cost, answered by Lorne Gray who said on Sept. 13, “Most of the work done in 
raising the money is done by public-minded citizens who spend many hours planning, organizing 
and canvassing with no return to themselves whatever. In Peel County, for example, the cost of 
raising this money amounts to between five and seven cents of every dollar raised. All the halls, 
food and refreshments for meetings, receptions and luncheons are donated. It is true that a good 
portion of the money raised goes to pay salaries of full-time workers with the various agencies, 
but fund-raising is only a small part of their responsibilities.” 

- press conference called by John Fisher to counter bad publicity 


- average Brampton wage $104.33/week 
- Ontario average $105.85/week 


- Canadian average $102.80/week (“Industrial Composite” figures from Ontario government) 
- population of Peel County 188,000 


1969 


- Campaign September 29 to November 6; extended to November 23 as $25,000 short at 
planned close 

- objective: $305,000 (increase attributed to rising material and agency personnel costs, 
increasing requests for funding, loss of government grants, population increase and 
increases or extensions in agency programming, such as possible full-time program for 
Big Brothers 

- raised: $287,300 (as of December 29); newspaper article in 1971 suggested some felt 
shortfall due to “newcomers [having] trouble identifying with the county.” 


- Chairman: Douglas G. Sinclair 

- Vice-Chair: Gord Campbell 

- Campaign and Public Relations Manager: John Fisher (works for Peel Community 
Services) 

- Promotion and Advertising Deputy Chairman: Dick Clewes 

- Non-Industrial Division chairman: Glenn Grice, Chairman of Peel Board of Education 

- President of Peel Community Services: George Lane 

- Executive Director of Peel Community Services: Clare Vinnels 

- kickoff luncheon at Hawthorne Valley Golf and Country Club 


Participating Agencies 


CNIB 

Canadian Mental Health Assoc. 

Big Brothers of Brampton and Bramalea 
Alpha Epsilon Service Club 

March of Dimes 

Family and Children’s Services 

Victorian Order of Nurses 

St. Elizabeth Visiting Nurses 

Multiple Sclerosis 

Canadian Arthritis & Rheumatism Society 
YM/YWCA Brampton 

YMCA Streetsville 

St. John Ambulance, North Peel 

St. John Ambulance, South Peel 

Canadian Red Cross Society of North Peel 
Canadian Red Cross Society of South Peel 
Canadian Welfare Council 

Ontario Welfare Council 

Peel Community Services 


- Per Dick Clewes: “Our problems aren’t so obvious as in Metro Toronto. This isn’t a slum 
clearance campaign and we may not have a serious drug problem, but we do need a 
proper youth program.” 

- Slogan: “The Peel People Need Your Help” 


Other Peel events: 


- Malton explosion 

- Strike at AMC plant (both felt by Doug Sinclair to have taken away funds from UA 
drive) 

- Jim Archdekin and Hazel McCallion elected mayors of Brampton and Streetsville, 
respectively 

- Mississauga council approves construction of Square One 


1970 


- Campaign September 30 to November 13 (extended from November 6) 

- Residential kickoff October 13; 2,500 volunteer canvassers recruited 

- objective: $325,000 (increase in line with “average economic growth across the country’’) 
- only 60% raised by Oct. 31 

- 80% raised by Nov. 7 

- raised: exact number not published, but “target reached” by Nov. 18 


- Chairman: Bruce McLaughlin (developer, Square One) 

- Campaign Manager: William Straitton 

- Peel Community Services address: 8A Rutherford Rd., Brampton 
- kickoff luncheon at Hawthorne Valley Golf and Country Club 

- “achievement lunch” at Chinguacousy Country Club, Nov. 18 


18 Participating Agencies 


CNIB 

Canadian Mental Health Assoc. 

Big Brother Movement 

Alpha Epsilon Service Club 

Rehabilitation Foundation — Ability Fund 
Family Counselling Services 

Victorian Order of Nurses 

St. Elizabeth Visiting Nurses 

Multiple Sclerosis 

Canadian Arthritis & Rheumatism Society 
Peel County YM/YWCA 

St. John Ambulance, North Branch 

St. John Ambulance, South Branch 
Canadian Red Cross Society, North Branch 
Canadian Red Cross Society, South Branch 
Canadian Welfare Council 

Ontario Welfare Council 

Peel Community Services 


- slogan: “Peel Only Gets What You Give. Give to Peel.” 


- Series of newspaper articles on participating agencies: Big Brothers, YM/YWCA, Red 
Cross 


- FLQ October crisis coincided with campaign 


1971 


- Campaign September 27 to November 12 (extended to Nov. 26); some industries got an 
early start (AMC, Purolator and Douglas Aircraft), and surpassed their targets 

- objective: $400,000 (average of $1.75/Peel resident vs. $6/Metro Toronto resident) — 
“lower than need”; residential canvassing looked to for 80% (vs. 20% in 1970) 

- $270,000 raised by Nov. 10, thus campaign extended 

- raised: $392,000 ($226,000 from industry) 


- Chairman: T.A. (Terry) Williams 
- Executive member: Eric Eamon (also a director of YMCA; works for Douglas Aircraft) 
other executive members: Jack Brown, Peter Good, Rev. Philip Le Blanc, Ralph Wilson, 

Bob Watson, Jack Gorman, Frank Gowland, Mrs. R.J. McLay, George Lane, William Straitton 

- Campaign Manager: W.A. Straitton 

- Director of Peel Community Services: George Lane 

- kickoff luncheon at Hawthorne Valley Golf and Country Club; guest speaker former 

United Church Moderator Dr. Robert McClure 


18 Participating Agencies 


CNIB 

Canadian Mental Health Assoc. 

Big Brothers of Peel County (receives “most” of its funding from UA) 
Alpha Epsilon Service Club 

Rehabilitation Foundation — Ability Fund 

Victorian Order of Nurses 

St. Elizabeth Visiting Nurses 

Multiple Sclerosis 

Canadian Arthritis & Rheumatism Society 

Peel County YMCA/YWCA (only two paid staffers; relies on UA and volunteers) 
Peel Family Services 

Rapport House Inc. (drug crisis centre) 

St. Leonard’s House (Peel) (halfway house) 

St. John Ambulance (UA provides 75% of its operating budget) 
Canadian Red Cross Society 

Community Funds and Councils of Canada 

Peel Community Services 

Ontario Welfare Council 


- Series of newspaper articles on participating agencies: St. John Ambulance, St. Leonard’s 
House, Big Brothers, YMCA/YWCA 


- appeal using data processing for the first time 


- new logo: ared feather superimposed on a “U” superimposed on an outline of Peel 
County 


- Chairman Terry Williams says election is hurting volunteer recruitment 


- Brampton Residential Manager Lilli Mech says she is seriously short of volunteers, 
especially Portuguese-speaking and young people; also cites election for drawing off 
volunteers, and real or threatened unemployment 

- Atthe end, Brampton was the first area to achieve its residential goal 

- Campaign encounters resistance from people who don’t want to support “criminals” (ex- 
convicts at St. Leonard’s House); outraged editorial in support of St. Leonard’s in Times 


Other events in Peel 


- first female police officer hired in Chinguacousy 

- Brampton population 38,000+ (up from 11,165 in 1956) 

- Peel Country population 258,927 

- Erin Mills display centre opened 

- Concern for economy — monthly welfare and unemployment statistics published 
- July 1971: 315 welfare cases in Brampton 

- Work begins on Bramalea City Centre 


- Brampton ranks 6" in country for average income ($6,902) of 18,718 tax returns filed; 
Oakville is first 


1972 


- Campaign September 25 to November 24 (extended from Oct. 30 and Nov. 18) 

- objective: $450,000 (looking for 60% from industry) 

- residential blitz Oct. 10-12 

- raised: “objective met” announced Nov. 24; only fifth campaign in Canada to reach goal 

- disappointment expressed that some areas contributed only a fraction of amount 
expected; “definite lack of public commitment” seen 


- Chairman: J.A. “Archie” Turner, Peel Director of Education 

- Industrial section Chairman: William Sinclair, retired President of Canadian Johns 
Manville, immediate past-president of Canadian Manufacturers’ Association 

- Campaign Manager: W.A. Straitton 

- Residential campaign: Mrs. Caye Killaby, Co-ordinator of Community Services at 
Sheridan College 

- Institutional canvassing: Dean Henderson, then Lyle Love 

- Commercial and financial canvassing: Ernie Mitchell 

- Personal and professional canvassing: Ted Glista 

- kickoff luncheon at Erin Mills Display Centre; guest speaker Charles Templeton 


20 Participating Agencies 


CNIB 

Canadian Mental Health Assoc. 

Big Brothers of Peel County 

Alpha Epsilon Service Club (clothing centre for children) 
Rehabilitation Foundation — Ability Fund (March of Dimes) 
Victorian Order of Nurses 

St. Elizabeth Visiting Nurses 

Multiple Sclerosis 

Canadian Arthritis & Rheumatism Society 

Peel County YMCA/YWCA 

Peel Family Services 

Rapport House Inc. 

St. Leonard’s House (Peel) 

St. John Ambulance 

Canadian Red Cross Society (North & South Peel Branches) 
Community Funds and Councils of Canada 

Peel Community Services 

Ontario Welfare Council 


- slogan “Thanks to You, It’s Working in Peel” 
- articles published about St. Leonard’s, VON, Big Brothers, CNIB, Red Cross, Peel 


Family Services, St. Elizabeth Visiting Nurses, Ontario Welfare Council (its “watchdog” 
role) 





1973 


- Campaign October 3 to November 23 
- objective: $550,000 

- residential blitz Oct. 10-12 

- raised: $443,000 


- Chairman: Ernie Mitchell 

- Campaign Manager: Bill Straitton 

- kickoff luncheon featured a film starring Cliff Robertson 
- office at 93 Dundas St. E., Ste. 106, Mississauga 


21 Participating Agencies 


CNIB 

Canadian Mental Health Assoc. 

Big Brothers of Peel County 

Alpha Epsilon Service Club (clothing centre for children) 
Rehabilitation Foundation — Ability Fund (March of Dimes) 
Victorian Order of Nurses 

St. Elizabeth Visiting Nurses 

Multiple Sclerosis 

Canadian Arthritis & Rheumatism Society 

Peel County YMCA/YWCA 

Peel Family Services 

Rapport House Inc. 

St. Leonard’s House (Peel) 

St. John Ambulance (North & South Peel Branches) 
Canadian Red Cross Society (North & South Peel Branches) 
Community Funds and Councils of Canada 

Peel Community Services 

Ontario Welfare Council 

Elizabeth Fry Society 


- new logo with hand 

- slogan: “Thanks to you it’s working. Working in Peel the United Way” (name to be 
changed to United Way next year) 

- promotion included a small airplane towing a banner 

- 2,500 volunteers 

- Ernie Mitchell says planning for 1974 to begin in January; many companies said they 
were approached too late this year for payroll deductions 


1974 


- Campaign September 30 to November 29 
- objective: $575,000 
- raised: $525,000 


- Chairman: Ross Milne 

- Deputy Chairman: Lang Moffat 

- Campaign Manager: Bill Straitton 

- kickoff meeting at Brampton Golf and Country Club 
- office at 93 Dundas St. E., Ste. 106, Mississauga 


- participating agencies not identified 


- Name officially changed to United Way 

- Slogan: “Thanks to you, it’s working in Peel” 

- New fundraising methods include coin boxes in Mississauga (with largely unsuccessful 
results), a mail drop in Caledon, possibly a mail canvass in Brampton, where volunteers 
are scarce (resulted in an increase over previous year) 

- Fraudulent UW canvassers reported in Metro Toronto, but none seen in Peel 


Other Events in Peel 


- Peel Region came into existence Jan. 1 (Streetsville and Port Credit became part of 
Mississauga) 


19735 


- Campaign October 
- objective: $675,000 
- raised: $612,000 


- Chairman: Lang Moffat 
- Campaign Director: Gerry Gotfrit 
- Office at 93 Dundas St. E., Ste. 106, Mississauga 


; participating agencies not identified in a list 


- all 20 high schools in Peel taking part for the first time 

- newspaper articles about Alpha Epsilon Club, YM-YWCA, Big Brothers, St. John 
Ambulance, Canadian Mental Health Association, Canadian Arthritis and Rheumatism 
Society, Distress Line, Peel Community Services 

- editorial cites news that volunteer help so collapsed that paid staff are handling area 
campaign chairmanships as “another nail in the coffin” of the United Way; re-evaluation 
needed 

- mail strike causes campaign to be extended through Nov. 21; pledge cards that were to 
have been mailed sent out in Toronto Star and available for pick-up at chartered banks 


Other events in Peel 


- wage and price controls 
- concern over inflation and economic recession 


